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Research Question: What types of students at CSU-Pueblo get their news from sources such as 
Facebook, Twitter, the Internet or smart phone applications versus those who get their news 
from newspapers and television alone?  
 

Literature Review 
The collection of articles that were used to prepare our group for the research process that was 
necessary to answer our research question is provided below. Each of the articles described 
research pertaining to media preference when obtaining news. All of the researchers in these 
articles used the same method to answer their research questions, survey. Surveys were used 
with various sample groups to determine what type of media people preferred to used to get 
their local and national news. Since all of these researchers chose to used surveys, our group 
ultimately decided to used the survey methodology as well. When the researchers compared 
new media (Facebook, Twitter, and the Internet) versus traditional media (television, radio, and 
newspapers), they found that generally the internet was preferred over other traditional 
medias. Also, online news was preferred to print news. The convenient availability of the 
internet is a major reason why more prefer it over other medias, such as newspapers, which 
may be more difficult to access. Another interesting finding that was found in one of these 
articles, was that news organizations or political/news spokesperson who used social media 
were more “appealing” to audience members and were more credible than those who were 
seen only on television alone. More and more people are flocking to social networking and 
include news topics among their daily conversations on the online sites. Overall, the articles 
were very useful in shaping our research process because it gave us knowledge about the topic 
we were researching as well as gave us some insight into what other professional researchers 
had discovered on similar topics.  
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In this article, the topic of the Internet is explored in a way of applying it to adults across 
the country. The sample was then given to university students to discuss if traditional 
news is becoming a thing of the past in the twenty-first century. The researchers 
compared earlier studies that would provide the additional data to continue with the 
study. It was also discussed that many traditional media converted online for survival in 
the late 1990’s. The researchers decided to use 520 undergraduates to partake in the 
survey study. The survey contained questionnaires that pertain to what the researchers 



wanted to discover from the study. The findings were that 7 out of 10 student’s 
preferred technology over traditional ways of consuming news. The researchers also 
used a test to determine how much political knowledge the students had. This research 
will further assistant me with trying to prove my hypotheses. This will be a tool in 
exploring whether college students who receive their news via Smartphones, Internet 
will have a more advance knowledge then students who receive their news traditional 
ways.  
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Diddi and LaRose found that college students are evolving from freshmen year to when 
they graduate. With that evolution their media consumption has been changed in the 
process. The researcher wanted to see how the first Internet generation would want to 
transform the media landscape and direct it towards the Web. With this generation the 
Internet has been around since the beginning. Some critics of the study say that is 
research only looks at college student and it lacked generalizability. The method the 
researchers used was a Likert-type scale to measure how college students are getting 
their news on a daily. This scale was given to students in an introduction 
communications class at a public four-year university. The results were mixed in some 
areas. When it came to how college student received their news, overwhelmingly they 
preferred the Internet. In other areas, e.g. will college student completely stop using 
traditional news, the answer was no. This research will be able to give me other 
information that goes against my hypotheses. It will also provide me with a balance way 
of presenting my information correctly without a biased view.  
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From this article, the researchers wanted to explore how college students consumed 
their news. They also looked at the last generation knowledge verse the new generation 
in overall political knowledge. The researchers also wanted to conduct a study of how 
college-age students felt about the trustworthiness of   news. The study went into detail 
about how to create news more appealing to young people and that is also perceived as 
more credible. The researchers used surveys and gave college students a three-week 
period to complete. The survey helped to measure how the group rates the different 
media given. The findings discovered that college students rated newspapers the most 
credible source of news. It was also discovered that the college students preferred the 
Internet over any other source. This relates directly to my research question because it 
is valued information to provide to my overall hypotheses.   
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In this brief analysis, Kaufhold ask the question about how young adults are consuming 
news in the twenty-first century. Kaufhold investigates how traditional news has 
decreased over the past 30-40 years. He statically calculated how these two traditional 
media have been on a steady decline since the mid 1960’s. Kaufhold presented four 
research questions to journalist by using a random sample generator to reflect journalist 
professional in print news and television news. The finding concluded that young adults 
preferred online news to print news. This research about young adults is relevant to my 
research question because it has measured how young people respond to different 
types of news outlets. The research question that I am exploring is how college student 
prefer their news. These finding will help me to better understand how traditional news 
has been declining ever since the 1960’s, thus a better measurement of the Internet 
effect.   
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This article, in the American Journal of Political Science, discusses how the introduction of the 
internet and the availability of news information on the internet have affected the political 
views of Americans and the political news market as a whole. The reason for this research is 
that the cost of production of online news sources is very low compared to that of television 
news as well as newspaper news. This difference in production cost may cause people to 
choose one type of media, mainly the internet, over another, mainly television, when 
consuming news. The research in this article was conducted through the survey method. The 
surveys were conducted over a period of seven years (between April 2000 and June 2007) and 
given to 117,955 respondents during this time. The article explained one issue in using these 
data was that the sampling scheme used in administering surveys could have potentially caused 
certain groups to be over- or underrepresented in the sample. The researchers corrected for 
this potential sample composition problem by using “rim weights” to adjust the sample 
composition to match that of the national population. This article is very interesting and relates 
to my research question in that it has great ideas about the relations between media that news 
is consumed through and the effect that has an audience member’s political preference and 
views.  
 
Parker, M. R., Foster, L. N., Krohn, K.R., &Williams, R. L. (2009). Relationship of college 
 students’ patriotism to use of specific news sources and knowledge of current political 
 events. Journal of Political & Military Sociology, 37(2), 205-226.  
 
This article, in the Journal of Political & Military Sociology, focuses on explaining the findings of 
research conducted to determine the relationship of college students’ patriotism and the use of 



specific news sources and their knowledge of current political events. Two groups of college 
student patriots were compared on two levels, 1: their use of specific newspaper and 
television/radio sources to obtain their political news, and 2: their knowledge of current 
political events. The two groups were separated by type of patriotism, constructive students 
and blind students. The method that was used to conduct this research was surveys. The 
sample group was made up of 221 students from six sections of an undergraduate human 
development course which was required for the teacher education program at the university. 
Out of the 221 students, 74% were female and 26% were male and ranged from freshmen to 
post graduate students. Four separate surveys were administered among the group of 
students. The surveys measured patriotism, news sources, and knowledge of news events. The 
article includes sample statements that were used within the patriotism measurements in a 5 
point Likert-scale. The results are explained in the article through graphs, charts, and lengthy 
details. This article relates to my research question in that it gives insight to college-aged 
audience members’ knowledge of news events through different media news consumption.  
 
Powell, L., Richmond, V. P., & Williams, G.C. (2011). Social networking and political campaigns: 
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 Psychology, 13(2), 331-342.  
 
This article, from the North American Journal of Psychology, explains the link between 
television viewership and audience members’ perception of public figures. The article also looks 
into the link between social network use and audience member’s perception of public figures. 
The article discusses research that was conducted to compare and contrast these two links. The 
2008 Presidential campaign was used to test the role of social network usage by audience 
members in their opinions and perceptions of public figures, specifically political figures such as 
Barack Obama.  The researchers believed there was a direct connection between information 
seeking on the internet of public figures and their personal perceptions of such people. The 
researchers looked at three areas of interpersonal perceptions of candidates in the 2008 
presidential elections: credibility, interpersonal attraction, and homophily. The results indicated 
that voters who engaged in social networking sites related to a candidate had higher ratings on 
homophily that those not engaged in social networking. The researchers in this article selected 
265 students to participate in the study. The students were in an introductory communications 
class at a state university. The method of research was convenience sampling as the students 
were active users of the internet and played an active role in the 2008 election. The students 
were given a questionnaire with a series of questions about the two candidates in the 2008 
presidential elections. The dependent variables of homophily, credibility, and interpersonal 
attraction ratings for both candidates were tested as well as candidate preference. Other 
questions included information seeking and participation online through social networking 
groups. The results of the study is included in the article, but is not easily relayed. This article 
relates to my research question in that it studies a demographic of audience members (college 
students) that is similar to a variable in my research question. This research also explores the 
use of social media in consuming news and specifically about political news, which is interesting 
to me.  
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This article, from the Pew Research Center, explains the different media that audience 
members used to consume their daily news, as well as their actual preference to consuming 
news. Most people’s experience of news, especially on the internet, is becoming a shared social 
experience. This occurs through emailing links, posting news on their social networking sites, 
tweeting news topics, and voicing their opinions on various blog sites. Found through the Pew 
research, of Americans that routinely receive news on a “typical day”, 59% get news from a 
combination of online and offline sources. Just over a third (38%) rely solely on offline sources, 
and 2% rely exclusively on the internet for their daily news. Although internet news 
consumptions follows behind television news consumption, about 80% of American adults have 
cell phones, and about 37% of them go online from their phones. Approximately 26% of all 
Americans get their news from their cell phones, which amount to 33% of cell phone owners.  
This article uses a survey method to gather information and statistics about the consumption of 
news and the media preferred by audience members. The article includes the survey that was 
conducted as well as the results from the survey. This is very helpful when formulating future 
survey questions for a similar research question. This article relates to my research question in 
that it reveals an audience research question that is quite similar to mine. This research 
examines the different demographics of audience members who consume news and which 
media they use to consume their news, which is essentially what I am looking to find through 
my research question.  
 
 
 


